Business

Orange Business is committed to protecting the environment, reducing the environmental
impact of our activities and supporting a more sustainable and responsible digital economy.
In line with Orange's Trust the Future 2026-2030 strategy, we integrate environmental
considerations into our business activities and decision-making and contribute to sustainable
and responsible growth.

We support Orange's climate ambition to reduce greenhouse gas emissions across Scopes 1,
2 and 3 by 45% by 2030 compared with 2020 and achieve net-zero carbon by 2040.

Through our Environmental Management System, we are committed to continually improving
our environmental performance and applying the principles of ISO 14001:2026 across the
activities, products and services within its defined scope.

1. Climate action and energy efficiency

We work to reduce greenhouse gas emissions and energy consumption associated with our
activities and value chain, improve energy efficiency and support the transition towards lower-
carbon and renewable energy solutions.

2. Circular economy and responsible resource use

We promote resource efficiency and circular-economy principles throughout the lifecycle of
equipment, products and services, including reducing consumption and waste, extending
equipment lifetimes, and promoting reuse, refurbishment and recycling. Circular economy and
energy optimization are established components of Orange Business's Green Act
environmental transformation programme.

3. Sustainable digital solutions and lifecycle approach

We consider environmental impacts throughout the lifecycle of our products and services and

seek to reduce their environmental footprint through responsible design and delivery. We also

support our customers in understanding and reducing the environmental impact of their digital
transformation. Orange Business currently highlights eco-design and carbon measurement of

products and services as part of this approach.
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4. Responsible procurement and value chain

We consider the environmental impacts of externally provided products and services that we
can control or influence. We engage relevant suppliers and partners and integrate
environmental considerations into procurement and supplier management, supporting the
Orange approach to value-chain decarbonization.

5. Environmental protection and pollution prevention

We identify and manage significant environmental aspects, impacts, risks and opportunities
associated with our activities, products and services. We work to prevent pollution and
consider relevant environmental conditions, including climate change, biodiversity, ecosystems
and natural resource use, when determining environmental priorities.

6. Compliance and continual improvement

We fulfil applicable environmental legal requirements and other compliance obligations. We
establish environmental objectives, monitor relevant performance indicators and continually
improve our Environmental Management System and environmental performance.

Top management is accountable for the effectiveness of the Environmental Management
System and for integrating relevant environmental considerations into business processes and
strategic decision-making.

We provide appropriate resources, information and awareness to support our environmental
commitments and encourage employees to contribute to our environmental objectives

We maintain dialogue with relevant customers, suppliers, partners and other interested parties
and communicate transparently about our environmental commitments and performance.

This policy provides the framework for establishing and reviewing our environmental objectives.
It is communicated within the organization, made available to relevant interested parties and
periodically reviewed to ensure its continued suitability.
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