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Collecting and
analyzing
customer data
for marketing
and sales
departments




New

Mobile business
connectivity models

Internet
usage

Changing customer behaviour



Right message

Right channel

Right customer

Right moment

= More sales

Customer engagement models



Real-time data
warehousing

Direct campaign tool

-
A‘».nv \ \ " )
Ny VN
\ A\ § ‘
N AZ IS NG —
SRSl N N
— — LB g »
~—~- SESEE S .

- N . %
» ‘., R ‘\\\
S3

~. ‘- -
=
—_— | R
i ==t Ry, e e

v ——
| WS 3

[T X s
. — a 5

—_— - = - — +

i
v v 54 4 -
- x
) N

Carrefour

i

SN

360° consumer metrics for:

= Better interaction

= Personalized communication
= Hyper-personalized insights

about shoppers
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Processing real-time AES
signals emitted by ships

Machine learning models to
predict ships behaviour

Port of
Antwerp

Proactively direct vessels to
most appropriate spots:

= Optimise dock occupancy
= Monitor traffic

= Track containers
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